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Invest in
nonprofits,
and our
future

By Beth Hines

As we appreach the end of the year,
many individuals and busimesses reflect
on ways to give back to their commmuni-
ties. While there are countless worthy
couses, | want to highlight the critical
role monprofit ceganizstions play in shap
ing owr colleetive future and why their
fanding is not just charitable but imper-
ative.

Nonprefit cegapizations in Coanceticut
xnd across the nation do far move than
provide ser-
vices; they
ercate jobs,
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snnuadly, offering essemtial services such
3 montal health trestment, housing sup-
pore, and food asistance. These efMorts
not ealy improve lives but also save tax-
payer dollars by gweventing orises that
would otherwise require eostly govern -
ment intervention,

Programs that focus on reducing recld-
ivisen — a key area of Community Pare-
ners in Action — are & prime example of
this cost-saving potential, The average
snnual cost of incarcerating one individ-
ual in Comnocticut is shout 560,000, Ty
investing in rehabilitation and reentry
programs, we can significantly reduce
these costs, providieg safer communities
and beteer cutoomes for Individua’s ata
fraction of the expense.

Yet. the fanding landscape for noeprof-
its is deeply challenging. Inflation has left
noeprol huying power approximately 30
pereent behind where it was prioe to the
2008 recession, Rising costx — including
2 30 porcent increase in food prices and &
35 percent sarge in invarance costs — are
putting vaprecedentod pressare on these
organizations. Mcaswhile, a workforee
crisis has resulted in vacancy rates as
high as 25 percent, further straleing the
abilicy of noagrofies to psect growing
demands for their services.
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Amazon/PBS deal channels
audience for public media

By Williams Baker

The receet deal hetwoen Amaron
and PBS for the toch giant's Prime
Video platforms to stream the public
heoadcaster’s eontent may end wp
dellvering some much-meeded good
news to public media

POS alrcady had deals with
streamers Hulu and YouTabe TV,
but Amazon would not accept skmi-
lar terma, which inciude bundreds
of local live streams, due 1o the k-
ited commercial prospocts of a con-
tent deluge from nongeofit statioes

The tech giant will instead carry
150 local feeds, plus PBS Kids,
which Amazon and Halo ran 245,
i exchange for PBS crcating theee
ad-sapported platforms: two foe its
coetemporary Eneup and one for

cfassic programs from s storied

past

The deal lots PBS stations gain
potentially vast exposire without
paying a disoe, and if seccessful
could lay the groundwork for per
forraneehoosting collaboration for
other public moedia entitics. Mean-
while, Amazea gets revenue from
the comumercials played duriag
PBS's deep roster of beloved shows.

grumblisgs for years that Netflix
and its competitors, with their bot-
tombess film and TV libearies, have
caused Frustratieg “choice overioad™
to audiences who, by the time
they've acoually decided on & movie,
are ready to tunn in for the night.
Moge recently, the ever-rising
costs of streaming subscriptions,
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Times' redesignod homepage); and
ncreasingly worrisome threats o
its funding on Capitol HIlk

Those threats are nothing new
Fred Rogers, of Mister Rogers' re
nowe, famoasly inspired Congress
o reverse cuts to the Corporation
for Public Broadcasting that Rich
ard Nixoa proposed ln 1564a.



The term "nonprofit” often does a dis-
service to the organizations that provide
these critical services. While it accurately
reflects their tax status, it fails to capture
their role as essential service providers
and economic contributors. Nonprofits
are not just organizations that “do good”;
they are an integral part of our social and
economic infrastructure. They address
problems today that save money tomor-
row, from reducing recidivism rates to
providing job training and housing for
those in need.

With Connecticut experiencing budget
surpluses in recent years, there is a
unique opportunity to prioritize and
restore funding to nonprofits. But this
call extends beyond government action.
Philanthropic giving, corporate part-
nerships, and individual contributions
are all essential to ensuring these organi-
zations can continue their vital work. By
indexing funding to inflation and ad-
dressing the long-term underfunding
that has plagued the sector, we can create
a sustainable future for nonprofits and
the communities they serve.

As you consider your year-end contri-
butions, think of nonprofits not as chari-
ties but as partners in building a better
future, They are there when we need
them most, providing a safety net for our
most vulnerable neighbors and creating
opportunities for growth and stability.
Your support — whether through dona-
tions, advocacy, or volunteering — is an
investment in our shared future.

Nonprofits have always been there for
us. Let’s make sure we're there for them,

Beth Hines is executive divector of Commu-
nity Partners in Action and a member of the
CT Community Nonprofit Alliance,

PBS in particular has reason to
cheer. Not only does the deal deliver
its content to Amazon Prime Video's
200 million monthly subscribers,
but it will be available to non-Prime
members under the “Watch for
Free" tab. One more upside for
viewers: they will be spared the
handful of third-party advertise-
ments that typically play on a mad-
dening loop on ad-backed streamers
and instead see the same commer-
cials beamed out on linear PBS
stations.

Two intriguing facets of the deal
are based on nostalgia.

Firstly, retro programming play
big part in the terms, “Reading
Rainbow™ late last month became
the first throwback popup channel
to emerge from the deal.

Secondly, the deal speaks to an
ascendent longing for the old days
of channel surfing, when viewing
options were solely determined by
broadcasters. There have been

and choice overload between prol
erating platforms, may be causing
some cable cutters to wonder if th
bad old days of cable packages re:
were all that bad to begin with, C
rent notes that a Horowitz Resear
report from earlier this year foun
that "two in three TV watchers in
the U.S. are using free ad-suppor
streaming television (FAST) chan
nels every month."

We will keep an eye on this pot
tial big boon to local public statio
who like local newspapers have
been hobbled by corporate digital
dominance.

It would take even more ingem
to ease the worries surrounding
public radio, whose manifold cha
lenges include declining overall
radio listenership; competition frn
the white-hot podeast sector, in-
cluding well-financed forays into
by legacy players such as the New
York Times (note the prominent
placement of the Audio tab on the
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